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Organization
ÅManagement Team:

ïFormer executives from SAP, Siebel, Oracle, 

Mactive, Intentia

Å~400 employees across 17 offices in 9 countries

ÅMore than 300 partners

ÅHeadquartered in US (Radnor, PA)

Heritage
ÅFounded in 1993 in Sweden

ÅR&D located in Lund, Sweden

ÅGranted patents on in-memory associative technology

ÅEight major QlikView product releases 

ÅQlikView 8 released in 2007

ÅLead investors ïAccel Partners and JVP

Results
ÅLeading provider of next generation BI solutions 

ÅFastest growing BI software company in the world for 

three years running (2005 ï2007) according to IDC

ÅProfitable, annual revenue growth of ~80%

Å8,456 customers in 85 countries

ÅAdding 13 new customers every day

Å381,000 live users

Board
ÅPaul Wahl, former COO Siebel and CEO, SAP America

ÅAlex Ott, JVP, former President, Siebel North America

ÅBruce Golden, Accel, former Executive, Sun, Illustra and 

Informix

ÅClaes Björk, former CEO, Skanska

ÅMåns Hultman, Chairman, QlikTech

ÅLars Björk, CEO, QlikTech

About QlikTech



Simplifying Analysis For Everyone

Our Mission



Patented In-Memory Associative Technology

A Fundamental Difference

Associative
ÅThought driven

ÅNatural

ÅFreeing

ÅFlexible

ÅCollaborative

ÅPersonal 

ÅEmpowering
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64 Bit

Traditional Cube OLAP

ñPre-processingò

QlikView Real-time OLAP

ñReal-time processingò

In Memory
ÅFast

ÅLight impact

ÅVisually Interactive

ÅSummary and Detail

ÅPortable

ÅSimple

ÅInexpensive

ÅIntegrative

The Power of SimplicityHow



Simple is Whatôs Nexté

Å Industry Trends

ïConsumerization of enterprise software

ï Top down vs. bottom up management

ï Consolidation in BI

Å Impact on QlikView



Consumerization of enterprise software



What did we learn in Enterprise 1.0?

Å Sell to ñC-levelò executives

Å ñWe don't wake up for less than [$1,000,000 deal]ò

Å One big deal each year

Å Reality is a guide, pitch the possible

Å Every answer begins with, ñyesò

Å Sell first, deploy second

Å Win every feature war

Å Worldôs leading provider of fully integrated suites

Å Never pilot

Å Scripted demo vignettes

Å No touching

Customer complicity?



Changing expectations of how software is delivered

Å 1990:  shrink wrapped, box, manual, diskette

ï Support by manual

Å 1995:  shareware, internet delivered

ï Support by news group

Å 2000:  web site

ïSupport by chat, email, groupé or not needed



New generation of IT buyer

Generation Y

Å Always connected

Å Tech savvy

Å Narcissists

Å Completely public

Å Herd mentality

Å Fickle but driven

IT Rules Donôt Apply



Gmail vs. Outlook

ÅAll my email, any time, everywhere

ÅReading pane

ÅSMTP/IMAP support

ÅGlobal address book

ÅTrust center

ÅOut-of-office messages

ÅPlugable framework

ÅNotes, Journal, Todo

ÅMailbox cleanup

ÅPSTs

ÅEmail Forms

Å...

ÅSlick clickable UI

ÅSearch

ÅAds delivery

Å24/7 operation

Å...



Salesforce.com vs. SAP

ÅCustomer Relationship Management, now

ÅERP, CRM, BPM, MM, AP, AF, AHHH

ÅUser control

ÅProcess definition

ÅRequired fields

ÅWorkflow engine(s)

ÅMeta data

ÅBAPI

ÅLists and forms

Å...

ÅWorldôs largest Oracle DB

ÅMassive concurrency

ÅAlways live

ÅMulti tenancy

ÅConfigurable

Å...



QV Sterling vs. Sterling

ÅAlways find a flight

ÅDestination

Ź

ÅDate

Ź

ÅTime

Ź

ÅFlight

Ź

ÅFare

http://www.qintelli.com/sterlingv2/Default2.aspx

