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Benchmarking is the process of 

comparing one's business 

processes and performance 

metrics to industry bests. 
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what does better look like? 







A change in perspective is 

worth 80 IQ points. 

                             - Alan Kay 
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experience possible? 
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I never met an Ace Hotel that 

I didn't like and so far I've 

met 3 out of 4 of them. 
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which made me excited - 

"Look, I could play a guitar!” 
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This place is not just for hipsters 

darlings. We are 25 years too old 

for such a label and loved every 

little thing about our stay here! 
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For under $100/night, you 

can get  a great room in the 

heart of the Pearl District. 
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Portland. And by "Portland" I 

mean weird. In a good way. 
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Yuck, breaks my tools! 

(but I’d contact anyway) 

Candidates: 

When can I create my re.vu? 

Hiring Managers: 

Wish more candidates would 

use this sort of resume. 
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which do you prefer? 



let’s see some more examples 
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aspire to design GREAT products 





Thank You! 
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